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CEO Message

Australian young people are facing huge challenges when it comes to entering the 
workforce and starting on their path to a rewarding career. They’re faced with a labour 
market with a growing number of part-time jobs; automation is on the rise, and on 
average, it’s taking almost five years for a young person to move from school to full-time 
work.

But with challenges comes the chance to help provide solutions, and that’s exactly what 
Beacon Foundation is doing. We see changes as providing new opportunities for us 
to prepare secondary school students for life after school – this should start from the 
beginning of their secondary education, right up to Year 12.

This is our chance to revolutionise school education. We know this sounds like an 
enormous mission – but without it, our young people are going to have life-long 
disadvantage and Australia’s economic prosperity will suffer.

Beacon Foundation has clear goals for the next three years. Firstly we want to ignite a 
conversation about how Australia can support transitions to work; secondly we’d like to to 
inspire change by demonstrating what works in education; and, finally we aim to expand 
the opportunities of the young Australians with the least chances.

Behind these goals is Beacon’s unwavering belief  that we must connect educators, 
business and local communities to improve the relevance of teaching and education. We 
don’t see ‘career’ education as a separate notion. We see our programs and resources, 
which are co-constructed with industry, as something that should be aligned with 
curriculum. 

But most importantly Beacon Foundation’s work is about how we can provide our young 
people with the skills and opportunity they need and deserve to prosper.

Scott Harris,
CEO, Beacon Foundation

Beacon has taught me the basic skills on how to apply 
for jobs. It has also helped boost my confidence.
    – Student, Mount Ridley College, VIC

“ ”



National Overview 

Preparing young people for the workforce requires raising awareness of careers 
available and linking school curriculum to these careers. Young people’s understanding 
of the labour market (including jobs that are available and desirable) is limited by their 
personal background. Short term engagement with business representatives through 
work exposure, or in an applied educational setting through industry focused curriculum, 
expands young person’s network of influence and imparts valuable knowledge. 

Beacon delivers a range of activities that enable young people to meet, interact with 
and be inspired by a range of industry professionals. These activities include: Business 
Blackboards, Collaborative Classrooms, Site Tours, Speed Careering, Work Experience, 
Mock Interviews and High Impact Programs, and are delivered in a program tailored to 
each school and community. The below graphic shows an overview of some of Beacon's 
achievements in 2016. 

Data drawn from Beacon Activity Register and Beacon Jobs Register 2016 

16,380 student 
engagements in 
Beacon activities

140 
schools engaged 

nationally 

400 
businesses 

engaged 
nationally 

238 High Impact 
Programs delivered, 

impacting 4700 young 
people

*65 jobs 
through

Real Futures 
Generation

*Major RFG contract completed 30 June 2016 
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I have honestly learnt so many new things to 
be work ready. I really enjoyed today. It also 
gave me so much more confidence to apply 
for a job. 
                                      – Student, Valley View Secondary College, SA



Our Schools

1 4 0
S c h o o l s  e n g a g e d 
w i t h  b e a c o n 

An average Beacon School looks like:
Aboriginal and Torres Strait Islander students  8%   
Languages other than English students 19% 
Girls  48%   Boys  52%
ICSEA 943*
Highly disadvantaged students  50%**
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Data drawn from Beacon School Register 2016 and myschool.edu.au

*ICSEA – Index of Community Socio-Educational Advantage. A score below 1000 indicates 
disadvantage.
** Highly disadvantage students - The distribution of student socio-education advantage across 
four quarters. The number is derived from the average across Beacon schools of students in lowest 
disadvantge quartile. 



Beacon Jobs Highlight 

In early 2016 The Beacon Foundation were approached by Cummins, a long term 
supporter of Beacon and the RFG program, with the offer of a 12 month internship. This is 
a highly regarded position, typically allocated to graduates.  Beacon successfully placed 
a young woman, in the same position last year, so there was a strong desire to see this 
opportunity given to another Beacon student. 
 
Beacon Lead facilitator, Bec Macauley, immediately thought about Shahab Mousawi, 
an impressive young man she knew would shine in the role and could significantly 
benefit from the opportunity. Shahab is a refugee from Iran and has been in Australia 
for two years, living independently, after his family returned to Iran. Shahab has a strong 
social conscience and despite his own personal challenges, he is committed to various 
volunteering roles in his community.   

Shahab completed year 12 at Mill Park Secondary College in 2016 with impressive 
results.  Whilst Shahab speaks three languages, English is not his first language, making 
his academic achievements all the more impressive. Despite receiving an exceptional 
ATAR (Australian Tertiary Admission Rank) score, achieved whilst living with friends and 
at ‘The Foyer,’ in Broadmeadows, Shahab has been unable to pursue his dream of studying 
engineering as his visa status excludes him from accessing HECS (Higher Education 
Contribution Scheme) support.  This has been an incredibly challenging situation for 
Shahab as he is a motivated and high achieving young man, with one significant barrier 
standing in his way. 

Following one-on-one work readiness training, with Bec, a telephone interview and a face-
to-face interview in Beacon’s Melbourne office, Shahab was put forward for an interview 
with Cummins. Bec was contacted by an ecstatic Lewis Vuong (Cummins, Talent 
Acquisition Consultant) who called to express Cummins heartfelt thanks. They really 
didn’t think Beacon could find another student of the same calibre as the student that was 
placed in 2015, but Shahab proved them wrong.  Bec commented that ‘the sight of Penni 
(Cummins, Director Workplace & Community Environment Asia Pacific) literally high fiving 
colleagues in the office after her interview with Shahab meant that not only was she over 
the moon, but so were Cummins Human Resources team!’   

Shahab feels that this has been a life changing opportunity, he has a job, which covers 
his living expenses and allows him to attend University. Shahab is working with an 
exceptional team of people who truly value and nurture his talent, in an organisation 
that wants to make a difference. Recently Shahab learnt that he has been successful in 
his application to study Civil Engineering at RMIT University and is set to commence his 
degree in mid-July. Shahab summed up what the opportunity to work for Cummins means 
to him:

Shahab Mousawi, Cummins, VIC



The world would be a 
totally different place if 
anyone could have this 
opportunity and exposure, 
I think that’s good!

“
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Industry Engagement

Industry engagement is a hallmark of the Beacon program. Throughout 2016 
approximately 400 businesses, organisations and public service departments engaged 
with Beacon through funding and volunteering opportunities. This has given Beacon 
schools a wide range of industries to explore and learn from.  A breakdown of the 
industries that have engaged with Beacon can be seen in the pie chart below. 

11+9+8+8+8+7+6+6+6+5+5+4+4+3+3+3+2+1+14 %

■ Public Administration and Safety■ Health Care and Social Assistance■ Professional, Scientific and      
     Technical Services■ Retail Trade■ Accommodation and Food Services■ Construction■ Education and Training■ Financial and Insurance Services■ Arts and Recreation Services ■ Other Services ■ Agriculture, Forestry and Fishing■ Administrative and Support 
      Services■ Information Media and 
     Telecommunications■ Manufacturing ■ Rental, Hiring and Real Estate 
     Services ■ Electricity, Gas, Water, and Waste 
     Services■ Transport, Postal and Warehousing■ Mining■ Wholesale Trade

Looking back to when I was in high 
school I never had the opportunity to learn 
these skills in an open and collaborative 
environment, and as a mentor it's great to 
be able to share my journey and make an 
impact in some way.      
                                        – Accenture Employee, WA

“
”
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Data drawn from Beacon Activity Register 2016 and abs.gov.au 



Beacon Business Highlight 
IKEA, New South Wales & Queensland

IKEA currently operate seven stores in Australia and employ over 2,500 staff. With a strong 
focus on career and learning possibilities, IKEA staff are actively encouraged to experience 
different roles within the business and given the opportunity to move between functions and 
countries. Diverse career roles within IKEA include Customer Relations, IT, Marketing, Human 
Resources, Restaurant (IKEA FOOD), Purchasing, Finance and Business, Logistics, Sales, 
Design and Product Development, Communication, and Interior Design and Sustainability. 

Beacon have been working with IKEA for over two years in Queensland and New South 
Wales. This partnership has seen six Beacon partner schools participate in 14 RFG programs 
attended by 45 IKEA staff and over 250 students leading to employment opportunities 
for seven young people. The diversity of opportunity for IKEA employees, make it a great 
workplace for young people who are just starting out in their career, wanting to get a taste for 
where their skills and interests lie.

For IKEA the Beacon Partnership supports the company to achieve their goal of supporting 
the local community by engaging with marginalised young people, whilst providing meaningful 
volunteering opportunities for their staff.   According to Annie Chandler, Manager at IKEA 
Marsden Park, NSW, ‘IKEA is highly committed both to the local community and making a 
positive impact on young people locally. We are here for the long-term, and plan to be good 
neighbours and partners in the community, we aim to employ local people for local jobs so 
partnering with schools to support with local skills development and education is the right 
thing to do.’

IKEA HR Manager, Nadia Kandhil reflected that IKEA staff found the volunteering experience 
very rewarding ‘They enjoyed the opportunity to give students real life exposure to an interview 
process and provided them with advice on how they can they present themselves in the 
future to maximise their likelihood of being successful…Our goal is to contribute to young 
people staying in school and seeing the value of education in establishing a career.’  The 
depth of engagement from IKEA staff has been particularly significant with IKEA staff working 
alongside Beacon staff to co present three full day workshops with students.

Mabel Park State High School graduate Jacob Dwyer hard at work in his warehousing and 
logistics role at IKEA’s logan store.



Program Outcomes

Preparing young people for the workforce requires raising awareness of careers available 
and linking school curriculum to these careers. Short term engagement with industry 
representatives through Beacon activities expands young person’s network of influence, 
employability skills and imparts valuable knowledge of the world of work.  Beacon's 2016 
activity outcomes are outlined below. 

700+300=
690+310=
750+250=

Data drawn from Beacon Activity Evaluation 2016

7 0 %

6 9 %

7 5 %

S t u d e n t s  F e lt  m o r e  m o t i vat e d

S t u d e n t s  f e lt  m o r e  w o r k  r e a dy

S t u d e n t s  f e lt  m o r e  awa r e  o f  w h at  e m p l oy e r s  wa n t

730+270=S t u d e n t s  s aw  m o r e  o p t i o n s  f o r  t h e i r  c a r e e r 7 3 %

75+23+2+z of students found Beacon 
activities to be valuable, 
with another

75%
23% stating that the experience  

was
 
life changing 

Value of Program

98%

Activity Outcomes 

7 5 %

2 3 %



The MyRoad Program

A high number of young people from disadvantaged backgrounds disengage from 
education in high school. However, when young people at risk of disengaging from 
education are exposed to mentoring, they are 55% more likely to enrol in University (Bruce 
& Bridgeland, 2014). 

In 2016, Beacon embarked on an ambitious new program called MyRoad, an innovative 
online mentoring program, connecting students to industry mentors via video chat 
technology. MyRoad supports students to access valuable mentoring opportunities, 
without leaving the classroom. Mentors guide students through a series of structured 
learning modules, supporting the development of key skills required to support successful 
post school transitions.

982 students participated in 51 sessions hosted in 35 Secondary School across Australia. 
These students were supported by a total of 118 mentors from 27 companies who 
volunteered their time. 

820+180=
810+190=
920+80=

Data drawn from Beacon MyRoad Evaluation 2016

8 2 %

8 1 %

9 2 %

F e lt  m o r e  C o n f i d e n t  i n  t h e m s e lv e s

f e lT  t h e y  h av e  m o r e  o p t i o n s  f o r  T h e i r  c a r e e r

f e lt  t h e y  c a n  n o w  s e t  g o a l s  f o r  t h e i r  f u t u r e

900+100=w i l l  n o w  t h i n k  m o r e  a b o u t  t h e i r  p o s t  s c h o o l  p l a n s 9 0 %

The experience of mentoring these young girls, who 
genuinely need guidance and support to define their 
future, was very refreshing and actually invigorating for 
me.... I found it rewarding that students are searching for 
guidance from someone like me, who was in a similar 
situation some years back                
                                                    - Cummins Employee, VIC 

“
”

MyRoad Student Outcomes 
Below are the outcomes reported by students after participating in a MyRoad session. 

9 2 %



Major Partners

AMP • Argo Investments Limited • Bendigo Bank • BlackRock Investment Management Australia • Blundstone • 
Citi Foundation • Colin Biggers & Paisley • Commonwealth Bank of Australia • Coca Cola Australia Foundation 
• Cradle Coast Authority • E Robert Hayles & Alison L Hayles Charitable Fund • Engineers Australia Tasmania 
Division • Federal Group • Fidelity International • Intercontinental Hotels Group  • Melbourne Convention and 
Exhibition Centre • Myer Family Company • My State • State Street • St Giles • Sydney Business Park • TasNetworks 
• Triple M Holdings • V/Line
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Government



Contact
Beacon Foundation (ABN: 42 129 090 464)
Level 1,  40 Molle Street Hobart,  Tasmania,  7000
www.beaconfoundation.com.au

Scott Harris  
Chief Executive   
scott@beaconfoundation.net               
03 6234 4155

Anthony Garnham
Director - Business Development  
anthony.garnham@beaconfoundation.net             
0411 311 214


